
ü #1 travel platform in 
China

ü Precise targeting 
ü Social Engagement 
ü Trackable 

Conversion
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2 About CTRIP
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3 Campaign Advantage
Precise Targeting

Demographic
- Age
- Gender
- Income 
- Career

Destination
- Location 
- By days
- GPS 

Interests
- Shopping habits
- Groups
- Travel History

Promotion Channel
- Social Behaviors 
- Interactive  Engagement 

Precise 
Targeting

http://www.glogou.com/
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4 Advantages

�������
�������
������� 
���	�������
�

Dem
ogr

aph
ic

	�
����������/����


������

 ������
���� ��

�����

Social Engagement
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5 Campaign Advantage
Engagement through 
entire trip

From booking ticket to travel engagement 

- When to travel 
- Where to travel 
- What to buy
- Why to buy

Before Travel – Must Buy

Banner Ads to show 
destination shopping 
deal

During Travel - WeGuide

- Local help
- Personal help
- Social Ads

http://www.glogou.com/
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6

Shopping 

Destination 
Engagement
- Local Guide
- Social Ads

Booking on 
Ctrip

Stick 
Engagement

1 Age

2 Travel Time

3 Gender

4 Destination

5 Shopping 
Behavior 

6 Travel History

7 Social 
Behavior

8 Re-marketing

Trackable Conversion 
Campaign Advantage



CTRIP Ads Channels  
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üWeGuide
üMustBuy
üSocialAds
üLocation of Banner 

Ads
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Ctrip Ads (I) 



8 Ctrip Ads (I) – WeChat  
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WeGuide
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Ctrip Ads (I) – WeChat
WeGuide
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City Page Brand Shopping List                           Brand Page

Must Buy
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Ctrip Ads (I) – Banner
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Ctrip users who
ü Book tickets/hotels to 

destination
ü Travel in certain period
ü Browse travel products

located at Destination
ü Belong to certain

membership
ü Target age and gender
ü Know Interests 

Wechat users who
ü Are the friends/relatives of

him/her
ü Share similar interests in

Brand, Travel,
ü Shopping, etc.
ü Local Help Title

Text

Picture

Link

Like/
Comment

Social Ads
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Ctrip Ads (I) – Social
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7:00 AM
• Check daily news
• On Subway/Metro

12:00 AM
• Lunch time, check social

network to catch up with
posts and sharing from
friends.

9:00 PM
• Prepare for next day 
• Check travel product prices on Ctrip.
• Share information with friends on social 

network.

Mini Program/Toutiao/QQ
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Ctrip Ads (I) – Social



13

www.glogou.com  GLOGOU Confidential 

Social Ads Example
Ctrip Ads (I) – Social
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14 Ctrip Ads (I) – Banner Location
Banner Ads

http://www.glogou.com/
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15 Ctrip Ads (I) – Banner Location

Banner Ads

http://www.glogou.com/


Contact Us

helen@glogou.com
www.glogou.com
Phone:508-309-2110
Skype:glogou1
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Your Asian Market Campaign 
Starts from Here! 
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